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***** 

1  How does the sales objective affect the designing of the sales strategy? 
   
2  Discuss the changing role of personal selling in Indian marketing environment. 
   
3  Discuss the process of developing a sales organization.  What are the factors which affect 

the size of the sales organization? 
   
4  What factors influence channel design of a FRCG company? 
   
5  Answer the following: 

(a)  Logistic planning. 
(b)  Inventory management decisions. 

   
6  Answer the following: 

(a) Retail marketing mix. 
(b) Retail positioning. 

   
7  What distribution channels would you suggest for the following products and why? 

(a)  Refrigerators. 
(b)  Readymade shirts. 

   
8  Write a detailed note on managing the international channels of distribution. 

 

***** 


